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CONTRIBUTING WRITER
f they are nervous about
launching a brand-new art gallery
amidst a recession, Lois and
Becky Rule don't show it.

In fact, Becky Rule — despite
knowing the challenges of a :
startup business and being a i I Www.2rulesfineart.com
new mom — tends to look at the ot

glass as being half full.
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“So many galleries shut down last year,
a lot of competition has been eliminated,”
said the 32-year-old graphic designer and
owner of 2Rules Fine Art, which opened
Sept. 2. “A lot of people ask if we are ner-
vous about doing this in a recession, but
you know, now more than ever, artists
need a vojce.”

The “we” Rule men-

tioned is herself and | "
her business partner, 2“"'03 Fllle Al't
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sculptor, teacher and ® Location: 85 Church St., Marietta
successful entrepre- ;
neur Lois Rule — who LT P e ot

also happens to be her = Employees: 2

mother. ®m Artists featured:

The first parent-child 3 -
duo to simultaneously » Anne Forman, Chicago-based :
attend Georgia printmaker
;dech s College ﬂ‘if » Dennis Ichiyama, West

anagement, the two Lafayette, Ind.-based letterpress
Rules already have an artist and visual communica-
advantage as both hold :

business degrees and tions design professor
have built successful » Kang Joo Lee, New York City-
companies. based painter/printmaker

Even so, investing » Stephanie Rond, Columbus,

$50,000 in a new busi- 1 >

ness was a large step Ohio-based painter

— and it was not » Kay Vinson, Birmingham,

without careful consid- Ala.-based painter

eration. For more than

a year, mother and

daughter traveled to i . BF - ey gt >
successful galleries around the U.S. to find | | LSS N = S

out what they were doing right.
“We took the owners to lunch and
picked their brains,” Lois Rule said. s i o i -
“What we found out from almostevery ; | ;ﬁ
one of them was to pick a ground-floor . 5 (o |
location with heavy foot traffic. You may
not have a lot of people who just walk in -
and buy a piece of art, but that’s how you

build awareness.” : ] et i il o . OV Rt ' 7

Also important in determining a location i 2Rules: Becky and Lo|s Rule, from left spent more than a year researchmg successfui art galleries before starting 2Rules
is to find a “high energy” area already i Fine Art in Marietta. What they learned was location is key, so they chose a 2,800-square-foot ground-floor space in
geared toward the arts. The Rules ulti- i Marietta, which has heavy foot traffic and is geared toward the arts.

mately chose a 2,800-square-foot space in
Marietta, which is currently undergoing a
rebranding and includes events such as
the First Friday Art Walk, a free, self-
guided tour of the more than half dozen
art galleries and other cultural venues.
Selecting a highly visible area in an arts
hub was one step. Another was taking to
heart a business model the Rules wit-
nessed in the successful galleries they
studied: diversification. KEN BERNHARDT CALENDAR
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“You can't just sell art,” Lois Rule
explained. “These galleries are renting
space out; they are holding classes and
exhibits and hosting private functions.”

In addition to multiple income streams,
many galleries today also specialize in a
particular type of art, such as a certain
country or time period.

Within its 2,000 square feet of exhibit
space, 2Rules features jewelry, ceramics,
sculpture, prints, paintings and other
media priced from $100 to about $2,000.
The Rules, who both have backgrounds as
artists but do not display work in the gal-
lery, approach artists whose work reflects
commercial processes and themes.

“Being a graphic designer, I've always
been on the edge of fine art and commer-
cial art with my work,” Becky Rule said.

“] wanted to find a way to promote that
niche and the artists we choose must
somehow fit into it.”

Today, each partner spends 40 to 45
hours per week working in the gallery,
lining up new classes and exhibits and
promoting them. To that end, the younger
Rule’s background as a graphic designer
saved an estimated $20,000 in startup
costs, since she designs all print materials
plus the gallery’s website.

The lion’s share of the startup cost,
they agreed, was preparing the physical
location with display equipment and fur-
nishings. The once vacant, L-shaped space
is now designed to draw in visitors with

large, colorful prints and collages
visible through a row of street-facing
windows.

Certainly, their work is not done.

“We found in our research it takes three
years to break even,” she said.

Such close familial relationships may
seem daunting in a business environment,
but most businesses spring from family
ties — about 90 percent of them, if you
ask Joseph H. Astrachan, a family busi-
ness expert who serves as executive
director of the Cox Family Business
Center at Kennesaw State University.

“The biggest challenge is the emotional
relationships among family members,
and having open and honest relationships
despite the baggage of having lived in the
same household,” he said. “If you can do

that, you'll have a strong business
relationship.”

Each Rule agreed that the other'’s
background, education and skills made
her the perfect business partner.

While Lois Rule holds a Bachelor of
Arts degree in sculpture from the
University of Florida and an MBA from
Georgia Tech, her daughter holds a
Master of Fine Arts degree in visual com-
munication from the School of the Art
Institute of Chicago with her MBA from
Georgia Tech to be awarded this year.

In 2002, Lois and her husband started
Container Science Inc., a consulting
firm where she remains vice president of
operations. Becky Rule has been a prin-
cipal at the design studio Rule & Renco
since 2007.
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METRO ATLANTA REAL ESTATE

AUCTIONS

OCTOBER 20TH-28TH

BID ONSITE OR ONLINE!

Some Sell Absolute, Bank Owned,
Estate Property & Owner Liquidations!

Medical Office Bldg in Buchanan, Restaurant in Bremen, Seoul Plaza
Retail Condo in Doraville, Commercial Out-parcel in Douglasville, 10z
Acre Commercial Tract in Union City, 10,000+ SF Office Building in
Conyers, Car Wash, Commercial Lot in Atlanta Braves Parking Zone,
Residential Lot, House & Office Building off of Powers Ferry in Atlanta,

~ AUCTIONS

leal eStale auctions

35 B -

PROPERTY
FOR SALE

HYBRID SEALED
BiD OFFERING

Tues, Nov 8 ¢ 11:00 am

DURITAM LAKES

49,600+ SF Warehouse Building in Norcross

FOR MORE INFORMATION, PLEASE VISIT US AT:

¥ www.auctionEbid.com
770-980-9565

GAL#2503 / 10% Buyers Premium

AUCTIONS

AUCTION

Thursday, October 20 - 4 PM
Murphy, North Carolina

wwwljltodd:-com
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1643|Summersweet Ln, Dacula

Atlanta Area Homes
Auction October 25

DACULA, GA ¢ 1643 Summersweet Ln. Excellent 6BR 5BA
brick home on approx .28 acre lot. 3,049+/- sf with vaulted and
tray ceilings, hardwood floors, built-ins and decorative moldings.
Also features two fireplaces, finished walk-out basement with
media room and upper-level deck. Modern, open kitchen has
cherry cabinets and breakfast bar; spacious master suite has
walk-in closet, dual vanities and jetted corner bathtub.

Nominal Opening Bid: $50,000

Open Public Inspection: 1-4pm Sun Oct 16, 23 and 2 hours
before auction.

DULUTH, GA e 8265 Southport Terrace. 6BR 5BA in St Marlo
Country Club with swimming pool and golf course views.
4,385+/- sf brick home features vaulted ceilings, decorative
moldings and wood accents, multiple fireplaces and hardwood
floors. Lower level offers second kitchen, casual dining, living
area and fitness room. Exceptional upper-level deck has wooden
stairway to covered patio and swimming pool below. Built in
1995 on .6 acre lot.

Nominal Opening Bid: $100,000

Open Public Inspection: 1-4pm Sun Oct 16, 23 and 2 hours
before auction.

Above properties auction: 4:45pm, Tue Oct 25 at 8265
Southport Terrace, Duluth, GA

KENNESAW, GA ¢ 1301 Hamilton Rd. 4BR 4BA home on
spacious 3+/- acre lot. 5,214+/- sf with 3-car gf:;ara e, fully
finished basement with wet bar and multiple fireplaces. Also
features spacious, open kitchen with center island cooktop and
breakfast bar, master suite with tray ceilings and jetted tub, and
formal living and dining areas. Built in 1992,

Nominal Opening Bicﬁ $50,000

Open Public Inspection: 1-4pm Sun

Oct 16, 23 and 2 hours before auction.
Auctions; 12pm, Tue Oct 25
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www.Hilda-Allen.com
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ATLANTA HOUSING AUTHORITY

nibrahim@bizjournals.com

CONTRACTING OPPORTUNITIES

Announcements for upcoming and current
contracting opportunities are publicized on AHA's
website only. Firms interested in doing business with

. the Atlanta Housing Authority (AHA) are encouraged to
| visit and register their firms via AHA's website at

e Www.atlantahousing.

See Website for Many More
Atlanta Area Auctions

worldwide real estate auction
800.801.8003

a m @ GA DANIEL NELSON RE LIC 337384; WILLIAMS & WILLIAMS RE LIC H-16048;
3, THOMAS ASSITER AUC LIC AUNR002690. BUYER'S PREMIUM MAY APPLY.

willlamsauction.com

BUSINESS

The power to do more

Discover how far your business can grow with the new Dell

Contact The Dell SMB Team at DellSMBAtHanta@dell.com to get started

{1 at the Friedman Dever &

NOTICE OF CHANGE
OF CORPORATE NAME

Notice is given that Articles
of Amendment that will
change the name of Lifestyle
Medicine, Inc. to Lifestyle
Medicine USA, Inc. has been
filed with the Secretary of
State in accordance with the
Georgia Business Corporation
Code. The registered office of
the Corporation will be located

Merlin, LLC, 5555 Glenridge
Connector, NE, Suite 925,
Atlanta, Georgia 30342, and
the registered agent at such
address is Sheldon E.
Friedman, Esquire

NOTICE OF CHANGE
OF CORPORATE NAME

Notice is given that Articles
of Amendment that will change
the name of Lifestyle
Medicine USA, Inc. to
Medical2U, Inc. are being
filed with the Secretary of
State in accordance with th
Georgia Business Corporation
Code. The registered office of
the Corporation is located
at the Friedman Dever &
Merlin, LLC, 5555 Glenridge
Connector, NE, Suite 925,
Atlanta, Georgia 30342, and
the registered agent at such
address is Sheldon E.
Friedman, Esquire




